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Addressing the
serious challenge of
vaping with our youth

Aitkin, Itasca, Koochiching, Carlton, Cook, Lake, and St. Louis counties
make up Healthy Northland.

Supported by the Minnesota Department of Health's Statewide Health
Improvement Partnership (SHIP), Healthy Northland strives to make the healthy
choice the easy choice for everyone in Northeastern Minnesota through
collaborative and community-based policy, systems, and environmental (PSE)
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Nurturing a Culture of Staff Wellbeing in Grand Rapids
Schools

‘While the Grand Rapids School District's Wellness
Cammittee has historically focused on student
wellbeing, this year the group is shifting its gaze
towards school staff. The understanding behind
the shift is that when school staff members are
fulfilled and supported, they have greater
capacity to positively impact students. Jayme
Gabler, SHIP Coordinator and Public Health
Educator with Itasca County Public Health,
explained: “We want to fill teachers’ cups, so they
can continue to fill students’ cups.”

The Health Equity Minute

This Black Histary Manth, we're taking the apportunity ta celebrate a few Black public health heroes
that have made an impact in our field. Visit our Facebook poge to see more or search these names to
read mare about their contributions.

In February's newsletter read about: Nurturing a Culture of Staff Wellbeing in
Grand Rapids Schools; Engaging School Staff and Mental Health Professionals
in a Regional Community of Practice, along with resources and upcoming
events!

Read the February Newsletter
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Working to Prevent
Youth and Tobacco Use

Editor: Brea Hamdorf, Aitkin County Public Health Nurse

Every year in the US, more than 448,000 people die from tobacco
and exposure to secondhand smoke, making it the leading cause of
death in the country. Tragically, each day thousands of kids still pick
up a tobacco product for the very first time. The number 1 product of
choice for youth is electronic cigarettes or e-cigarettes. Youth vaping
is an epidemic problem. Action is needed to reduce youth access to

tobacco products and vaping devices.

The dangers of smoking and tobacco use have been a concern since

the early 1900s. Throughout the 20th century, Minnesota has
enacted many policies to reduce tobacco use in communities. SHIP
has been working on commercial tobacco prevention outcomes at
the point of sale since the 2009 Family Smoking Prevention and
Tobacco Control Act paved the way for states and localities to adopt
more restrictive tobacco control regulations towards commercial
tobacco control and prevention efforts.

Aitkin County Public Health has actively supported this by
collaborating with the Aitkin County Sheriff’s office to complete
“Congratulate & Educate” (C&E) compliance checks for tobacco
retailers across the county. These checks are in addition to
compliance checks and do not result in fines for retailers or clerks
that sell to an under aged buyer. Instead, education is provided.
Congratulations and Thank You’s are expressed for retailers that do
not sell tobacco products to the under aged buyers. C&E checks can
help reinforce education before compliance checks. In 2023, Public
Health provided education to 6 retailers. The effectiveness of the
education was evident when compliance checks were completed
later and only 3 retailers sold to the underage buyer.




Education is also an important part on reducing youth vaping and
tobacco use. Public Health has collaborated with each of the districts
to help raise awareness among students and staff about the dangers

of vaping. Presentations about vaping and how it is particularly
harmful to youth were provided to McGregor middle school students
as well as Hill City middle and high school students. Emphasis was
put on nicotine’s effect on the adolescent brain. Hill City school staff
also received education about the dangers of vaping and how "Big
Tobacco" targets youth through advertising and flavors.

Implementing policy, systems and environmental change is another
step in reducing youth vaping and tobacco use. Policy, systems, and
environmental (PSE) change strategies are designed to promote
healthy behaviors by making healthy choices readily available and
easily accessible in the community. PSE change is also created to
keep sustainability in mind.

Aitkin County Public Health has worked with the Hill City School
district to update their school tobacco policy. This three-tiered policy
focuses on providing education and resources to the student,
encouraging them to think about quitting, instead of suspensions for
students in violation. Beginning discussions are happening with both
McGregor and Aitkin School districts on changing policies to include
providing the education, resources and support that the students
need.

Aitkin County Public Health also acknowledges that preventing youth
access at the point of sale is imperative. The Aitkin County Tobacco
Ordinance is currently being revised to include regulations that
prevent access at the point of sale. The next step in the process is
for the ordinance to be presented and reviewed by the Aitkin County
Ordinance Committee. After this, a public hearing will take place
before the Aitkin County Board of Commissioners vote and pass the
proposed ordinance.

It will take the entire community working together to effectively
reduce the impact that vaping and tobacco are having on our youth.
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Youth Impact

T8+% of Minnesota students report that the first tobacco
product they ever tried was mint, menthol or flavored.
Hoavy nicoting usa can prima adolosoant brains for future substanca usa!

of young people ages
15-24 who had used
e-cigarenes said they
started vaping to
decrease siress,
anxiety, or depression
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The State We're In: Teen Vaping

HOW HAVE E-CIBARETTES AND ¥APING
MPACTED YOUR LIFE7

View the
Infographic

THE IMPACT ON OUR YOUTH |
VIDEOS

The purpose of this video was to educate, and spread awareness around
vaping to other students in the McGregor School District. Click below to watch
and learn more about how vaping impacts the student atmosphere
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The 2019 Minnesota Student Survey found more than a quarter of Minnesota 11th-
graders and 11 percent of 8th-graders used an e-cigarette in the past month. From
2016-2019, the 8th-grade vaping rate nearly doubled.

The commercial tobacco industry uses flavors to attract these kids. Two thirds of
current high-school tobacco users in Minnesota reported using a flavored product

The deliberate marketing tactics used by the tobacco industry have made vaping
popular among youth. The Minnesota Student Survey also found that Eighty-eight
percent of Minnesota high-school students are exposed to e-cigarette ads.
Investigations have revealed e-cigarette maker JUUL targeted kids as young as eight
with marketing including a summer camp, school programs and social media
influencers. The state of Minnesota has sued JUUL Labs for illegally advertising to
youth and engaging in deceptive practices.

Flavored tobacco products are driving the youth nicotine epidemic, which has erased
nearly two decades of progress to reduce youth tobacco use.



https://www.youtube.com/watch?v=POKMpKcLwDQ

HOW NICOTINE WORKS

Because teen brains are rapidly developing, nicotine
addiction happens very quickly. Almost 90% of adults
who use nicotine start as teens.

Micotine rewards the brain
by releasing dopamine,
the ‘feel good’ chemical

When nicotine wears off,

Nicotine hacks the brain
the brain craves more

by pretending to be
natural brain chemicals

The brain learns to depend
on nicotine to regulate
mood and causes addiction

Nicotine goes right
to the brain when
smoking, chewing or
vaping tobacco

Over time, nicotine decreases learning, memory,
and mood. Other drugs can use the nicotine
reward pathway and cause addiction

STOP NICOTINE FROM HACKING YOUR BRAIN.
TALK OR CHAT WITH A COACH.

For more information, call or text 1-855-891-9989 or visit mylifemyquit.com

@ Copyright 2019 Nasonal Jewish Health

COMMERCIAL TOBACCO FREE

RESOURCES

START YOUR QUIT JOURNEY - TEENS




SMYLIFEMYQUIT
FREE HELP,
JUST FOR TEENS.

T H 0 U SA N D S Quit" to 36072 or click to chat with a Coach. We are here for you every step of the way. It's

My Life, My Quit™ is the free and confidential way to quit smoking or vaping, Text *Start My

YOUR LIFE and we're here ta help you live it YOUR WAY.

OF TEENS
WHO ARE TAKING
THEIR LIVES BACK.

START MY QUIT LEARN MORE

START YOUR QUIT JOURNEY - ADULTS


https://www.mylifemyquit.com/en-us/resources/free-promotional-materials/

QUIT-HOW

quit

partner.

QuitPartnerMN.com

AMERICAH INDIAH

QUITLINE

Free 24/7 Support for Your Quit

Whether you're quitting for the first time
or have tried before, we can help you
find your way to quit for good.

)

Free coaching
over the phone

Free patches,
gum and lozenges*

Free emails &
text messages

Toolkit Materials

Tobacco-Free
District Model Policy

MODEL POLICY, ADMINISTRATIVE RULES AND STUDENT
CODE OF CONDUCT LANGUAGE

FOUNDATION
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Find the Free Quit Support
That's Right For You

Explore our family of free programs to find
the one that best meets you where you are.

Quit Partner™ is here for all
Minnesota adults ages 18

and up. Call 1-800-QUIT-NOW
{1-800-784-8669) or visit
QuitPartnerMN.com.

My Life, My Quit™ provides free,
confidential help, just fer teens
(13-17). Text "Start” to 36072 or
visit MyLifeMyQuit.com.

The American Indian GQuitline from
Quit Partner™ offers a dedicated
team of American Indian coaches who
understand your culture and respect
your traditions. Call 1-833-9A1-QUIT
(1-833-924-7848) or visit aiquit.com.

The Behavioral Health Program
from Quit Partner offers extra
support for those living with a
substance use disorder or mental
illness, such as anxiety, depression
or PTSD. Call 1-800-QUIT-NOW
(1-800-784-86659) or visit
QuitPartnerMN.com.

The Pregnancy Program from
Quit Partner offers extra support
if you are pregnant or planning
to be. Call 1-800-QUIT-NOW
(1-800-784-8665) or visit
QuitPartnerMN.com.



https://www.quitpartnermn.com/toolkit-materials/

Mapping Resources to Support
Tobacco-Free Districts

Tobacco use can directly impact student success. Districts play a vital role in ensuring that all

students 0 from using
help quitting, Provii of increases the
chance y need by preventing or
reducing tobacco use.
Follow these steps to create and sh .
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WHAT IS NICOTINE?

highly addictive and found in cigarettes.

es, and other lobacco products. When

nicotine a day is enough to establish a icatine
addiction - sbout the amount of nicatine in ane-
quarter of an e-cigarette pod

Tobacco prod e traditionally
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Do e-cigarettes contain nicotine?
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COTIE AND THE YOUNS BRAIN o

@ f AT WHAT COST?
VAPING AND MENTAL HEALTH

YOUNG PEOPLE ARE FACING TWO RELATED CRISES

The 2022 National Youth Tobacco Survey shows that about 1in 10 middle and high
school students use e-cigarettes, and more than 1in 4 who use e-cigarettes vape daily.*
At the same time, symptoms of anxiety and depression in young people have doubled
from pre-pandemic levels.”

These two crises are not isolated. Though more research is needed about the
connections between vaping nicotine and mental health, numerous studies expose the
worrying connections between them.

THE “STRESS RELIEF" ILLUSION

Many tovape
because they think vaping will relieve their
mental health symptoms. The most common
reason youth give for continuing to use e-
cigarettes after their first use s “| am feeling
anxious, stressed, or depressed.” The illusion
that ntal health o
by the tobacco industry and pushed through
marketing, preying on those looking for relief.

THE NICOTINE WITHDRAWAL CYCLE

Part of thellusion comes down to biology. When
someone hasn't vaped in awhile, it doesn't take long,
PN

anxiety, depression and insomnia to begin. Vaping (’ \
gives the llusion of relief from these symptoms,

because consuming nicotine stops feelings of /: Q

withdrawal. The cycle of symptoms followed by

relief can create the false perception that vaping @)

benefits mental health overall, even though it only Q, (Y ‘J
curbs temporary withdrawal symptoms.? Itis a ’;Z
difficult cycle to break and Big Tobacco knows it.

Collaborator Analysis Tool

Make Projects Successful Through Collaboration
Having the right people on the team and communicating effectively

can ensure successful projects

project.
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Support Students through Referral Pathways

* Well get started at 5:30 AM,

* Arecording of today’ training, a PDF of the slides, and access
o featured resources will be made available via Basecamp

+ Open Mentimeter on your smartphone to participate or
respond to "Everyone' in the Zoom chat.

* We will have time for questions at the end of the training.

Scan QR code with your phone’s camera [;
0 engage with us in Menti.

s Big Tobacco pom
invourk's backpack? 3:2?:{?;?;.’3;‘? ot

ay it

vsuring that everyone

i

Determine Roles
for Your Team
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A : commercial Tobacco Product

1 Vape A

2. Mints

3. Nicotine pouches A
4. Mints

5. Nicotine pouches A
6. Snack

7. Hookahtobacco A  13.Vape A

19. Flash drive

8. Snack 24. Nicotinegum A 20. Snack

9. Hand sanitize 15. Gum 21. Pens

10. Lip balm 16. Highlighter 22. Cigarillos A
11. Vape A 17. Vape A

12, White-out 18. Vape A
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COMMERCIAL
TOBACCO PRODUCTS

Ecigarette packaging often has
colorfu designs and resembles
popular imagery amitr o youth,

oo G Fespoeny e
i Coton Cony

Cheap cigars come n bright packages
and a wide variety of flavors, such as

rape, srawberry, buebery, trapical

fusion and chocolatenanila swr,

Photo Cred: Trinkets and Trash

THE TOBACCO INDUSTRY SELLS
FLAVORED PRODUCTS

MANY TYPES OF

Flavored commercial tabacco products include cigarettes, cigars,

chewing tobacco, blunt wraps, e-cigarettes (
shisha (tobacco used in hookah). These prc

(also known as vapes) and
oducts help the tobacco

industry bypass the FDA's 2009 ban of flavored cigarettes other than
menthol* Menthol is the only flavor allowed in cigarettes.
COMMERCIAL TOBACCO PRODUCTS ARE OFFERED IN
THOUSANDS OF FLAVORS THAT APPEAL TO YOUTH

There are more than 15,000 e-cigarette flavor

s on the market including

a variety of kid-friendly flavors like Cereal Milk, Bazooka Sour Straws

and Gummy Worm. E-Cigarettes, specifically

disposables, are the most

popular commercial tobacco product used by youth.?

Cigars, chewing tobacco, blunt wraps, vapes and shisha are sold in fruit,

candy, dessert and novelty flavors. Popular

flavors include chocolate,

pifia colada, apple, grape, berry, cotton candy, bubble gum, mango,

mint/ wintergreen and menthol
These are “truly candy-flavored tobacco

products” as the same

chemical flavorings used in commercial tabacco products are also used

in popular candy and fruity drinks.*

Tobacco companies add menthol to commei
cool the throat and make them taste better.*

rcial tobacco products to

FLAVORED PRODUCTS ARE MARKETED TO YOUTH,
LGBTQ+ COMMUNITIES AND AFRICAN AMERICANS

The tobacco industry uses flavored products to attract the next

generation of smokers.

Young people are much more likely to use flavored commercial

tobacco products than adults, and most you

o longer use the product if it was not flavored.

ing users said they would

In fact, 85% of youth who vape use fruit, candy or menthol flavored
products.”

Non medlicalrcating lozenges,
ricotine pouches and ricotine
ummies ke these pictured
above are the second most
prevelent nicotine produt used
oy adolescerts.




RESOURCE PACKET FOR SCHOOLS

The following information includes evidence-
based strategies and programs we recommend
schools consider, including youth education
and advocacy, curriculum, treatment, and
alternative to suspension programs.

Model policy language available if your school
district is looking to implement policies that
help prevent vaping. We recommend school

districts use a comprehensive approach using

multiple evidence-based strategies and
programs.

School Toolkit for E- Cigarette Use Prevention and

Cessation

COMMUNITY RESOURCES

d v NEsoTANS For A
PUBLIC HEALTH SMOKE-FREE Docember 2023 * - TO LEARN MORE ORTO GET INVOLVED, VISIT
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END THE SALE OF ALL MENTHOL AND FLAVORED
COMMERCIAL TOBACCO PRODUCTS

Minnesotans agree: We can do more to prevent kids from becoming addicted

SMOKE- & COMMERCIAL
TOBACCO-FREE OUTDOORS

Model Ordinance for Minnesota Communities

Minnesotans for a Smoke- the sale of all tobaceo produets
ineluding menthal igarottes, flaverad cigars, o-cigaretias, hooksh, and smokeloss 1obacco - 10 pravent youth addiction,

‘advance health equity and create a healtrier future for everyone.

THETOBACCO INDUSTRY TARGETS BLACK, LGBTO,
MINNESOTA IS PACING A YOUTHTOBACCO EPIDEMIC | AMERICAN INDIANS ANDYOUNG PEOPLEWITH
+ In Minnesota, onein seven 11th oraders uses. MENTHOLTOBACCO
e-cigarettes, and 88 percent of those students se + Menthol lavoring makes it sasier for kids to start
flavored e-cigarettes.’ semoking and harder for adults to quit.*
More than 70 percent of youth e-cigarette users For decades, tobacco companies have channeled
in Minnesota are showing signs of nicotine menthol tobacea products into Black communities,
dependence * causing death and disease "
Sevenin 10 youth say they use ecigareties Nationaly, 8 percent of Black people who smoke
“because they come in flavors [they) Ike. " use menthols, versus 29 percent of white smokers.
In Minnesota, 78 percent of Bthgraders and 85 The tobaceo industry uses menthol 1o target Black
percant of 11thgrade tohacco users raport they use Ameticans, LGBTQ communities, and youth. /¢
a flavored product * + Among Minnasota teens wha smoka, 33 percent
teport smoking menthol cigarettes.
FLAVORED PRODUCTS MASKTHE HARSHNESS OF + InMinnesots, smoking rates amang American
| TOBACCO, AND ARE LU Indi levels (58 percent), and 42

FLAVORED PRODUCTS ARE A KEY REASON

This model ordinance was prepared for Minnesota cities and
counties interested in enacting a policy to establish smoke- free
and commercial tobacco-free outdoor areas in their jurisdictions.
Commercial tobacco use s stll the leading cause of preventable death in Minnesota.'

Secondhand smoke has repeatedly been identified as a health hazard; in 2006, the UsS.
Surgeon General concluded that there is no risk-free level of exposure to secondhand smoke

MINN DES' OF HEALT, M, COMPRENENSIVE

2 us.oeFTor THEHEALTH CONSEQUENCES OF INVLLANTARY EXPOSURE 10
[ra—— ¥

= The 1obaccs industry deliberately uses fiavors to

atiract the next generation of 10bacco users.*

percent of urban American Indians who smoke use
menthol cigarettes. ™

Today’s popular e-cigarettes contain high levels
‘of nicotine which harms the adolescent brain
development snd primes youth for addiction 5

WEAK FEDERAL RULES ALLOW THETOBACCO
INDUSTRY TO USE FLAVORS TO TARGET YOUTH,

Cancly and frit flavored tobaceo products mask the | MINNESOTANS

harsh taste of tobaceo and are often parceived to
be "safer,” but the use of such products, including
menthol cigarettes, can st lead 1o cancer, heart
disease and Ghronic pulmonary disease -
Flavored hookah products are also targeted at youth
Hookah use is not unique to any community or
‘culture and is becoming increasingly common amang
‘young paople from many different backgrounds.

RETAILER RESOURCES

+ FDA' failure to and allflavored a-cigaretts sales
has led to dramatic increases amang produicts
stil avaiable, incluging 2 1000 percent increase in

isposable e-cigarete use by nigh schoolers

+ Today, disposable e-cigaretie Pulf Boris the brand

most used by middle and high school e-cigaretie

users.?

2.11 million students in the U.S. reported using

flavored o-cigarattes, indluding 1.17 sing

mint or menthol 7



https://www.health.state.mn.us/communities/tobacco/ecigarettes/schools/curriculum.html
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Trainiog for reailers to poevent tobacco sales to minors

MINNESOTA TOBACCO RETAILER TRAINING

The Minnesota tobacco retailer training is designed to help tobacco retailers comply with
Minnesota and federal laws that regulate the sale of tobacco, electronic delivery devices, or
e-cigarettes, and tobacco-related devices.

FORMAT

The training takes approximately one hour to complete and is divided into three sections. There
are a total of 25 questions and the retailer must correctly answer 17 questions to be awarded a
certificate, The certificate will be emailed to the email address provided by the retailer at

registration.
Section 1: Tobacco Section 2: Section 3: Avoidin
and Health & State  Compliance Checks Ille, ai Sales e
and Federal Laws and Penalties 8
10 minute 5 minute 15 minute
video video video
10 question 5 question 10 question
quiz quiz quiz

Access this free training at www.stopsalestominors.or,

Also available in Somali and Spanish

This training was created in 2016 by the Association for Nonsmokers-Minnesota, with assistance from the Public Health Law
Center, and made passible with support from the Minnesota Department of Health.

o M2l AN Minnesota PUBLIC HEALTH
Yo, 15z BAME Department of Health & LAW CENTER

2395 University Ave W, Ste 310, St. Paul, MN 55114 l 651-646-3005 | WWW.aNSImn.org

Vist Stop Sales to Minors Online Training
Website

www.aitkincountyship.org



https://www.stopsalestominors.org/login
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NORTHLAND FOOD FORUM

FRIDAY MARCH 22ND, 2024
PEACE UNITED CHURCH OF CHRIST

WITH KEYNOTE SPEAKER:

CHEF BETH DOOLEY!

Beth Dooley, James Beard Award winning food
writer, is a columnist for the Taste section of the
Minneapolis-St. Paul Star Tribune, and appears
regularly on KARE 11(NBC) television and MPR Appetites
with Tom Crann. She co-authored The Sioux Chef's
Indigenous Kitchen with Sean Sherman, (winner of the James
Beard Award for Best American Cookbook, 2018) and Savoring the

Seasons of the Northern Heartland with Lucia Watson, (James Beard Award finalist). Her most recent
book is Corn Dance: Inspired First American Cuisine with Chef and Emmy Award winner, Loretta Oden.
Other titles include: In Winter's Kitchen: Growing Roots and Breaking Bread in the Northern Heartland,
Minnesota’s Bounty: The Farmers Market Cookbook, The Northern Heartland Kitchen, and Savory Sweet:
Preserves from a Northern Kitchen.

Beth is an Endowed Chair for the Minnesota Institute far Sustainable Agriculture (MISA). Her book, The
Perennial Kitchen: Simple Recipes for a Healthy Future (a finalist for the IACP Award), connects home
cooks to the work of regenerative farmers and producers.

ALL FOOD SYSTEM ENTHUSIASTS ARE WELCOME!
JOIN US FOR CELEBRATION, COLLABORATION,
CONVERSATION, AND MORE!

9:30 AM mrovet 5:00 PM

FooD RSVP AND MARK YOUR CALENDARS!
Nﬂﬁﬂﬂﬂ"- BRINGING A POTLUCK DISH IS ENCOURAGED

RSVP to Attend!

Community
Click anywhere to begin.

SHIP STORY MAP

The Statewide Health Improvement Partnership (SHIP) creates wellness across



https://docs.google.com/forms/d/e/1FAIpQLSc2pwwmDX-qOvqBgNYZdFjdgD8Lm9jS3P5N8iYxbqa1VyzpJg/viewform

Minnesota’s communities through community-driven, evidence-based, and
equity-focused programs that tackle the root causes of chronic diseases.

The image above and the link below will take you to the storymap to explore
work across Minnesota.

We are SHIP

Statewide Health Improvement Partnership Program
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